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ABSTRACT:  

Social Media is the simplest terms refer to the internet marketing and digital marketing that 

promote a product or service. Most social media platforms have built in data analytics tools, 

which enables companies to track the progress, success and engagement of a advertisement 

campaigns. Social media marketing including current and potential employees, journalist, 

bloggers, general public level of a strategic level. Internet marketing offers anybody over a 

certain age with access to a computer and access to an internet connection, the  opportunity to 

go into business for themselves with little or no start up cost. They could either sell their own 

products and services in which case they will be doing a business as a merchant. This 

research  revealed that  the use of social networking sites in educational institutions and 

opined that the sites had become accessible via the Internet in the light of usability for 

teaching and learning.. 

Key words: Network, smart tools,  Social Media Marketing 

INTRODUCTION: 

Positive effects of social media on students’ academic life students  

Academic life has moved to a different dimension since the introduction of these social media 

networks and several studies have affirmed that social media plays an important role on 

students in higher education including the study conducted by Wheeler, Yeomans and 

Wheeler,(2008); Rifkin, Longnecker, Leach and Ortia,(2009). In their study, they recognized 

four (4) major advantages of social media usage by students in higher education which 

included; enhancing relationship, improving learning motivation, offering personalized 

course material, and developing collaborative abilities. Indeed, social media has contributed 

greatly to facilitating learning in the 21st century. It is shown that a greater percentage of 

students including those at the PhD level commonly use social media to ameliorate their 

studies (Khan, 2010). The answers to the causes of flexible studies today across the globe 

might not be far-fetched from the great contribution that social media platforms are providing 

when used judiciously. Even though, there have been other school of thought that states that 
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social media is a nuisance to students’ academic life such as Kuppuswamy and Shankar 

(2010), who argued in their study that social networks distracts the attention and 

concentration of the students toward learning and converts it towards non educational 

activities such as useless and unnecessary chatting, there have been several studies conducted 

afterwards whose findings are contrary to this claim. For instance, the study conducted by 

Jain, Verma, Verma and Tiwari (2012), titled “the impact of social networking in promoting 

education’’ revealed that students benefit from chatting with other students, teachers and 

external sources to acquire knowledge (2012), argued in the same direction that students 

gained more vocabulary, improved their writing skills and reduced their spelling mistakes 

through social media usage. In fact as an educational tool, social media enriches learning by 

giving both students and teachers the opportunity to connect in new and very exciting ways 

thereby encouraging flexible mode of learning. It is stated that flexible learning expands the 

choice on what, when and how people learn. It supports different styles of learning including 

E-learning which is highly patronized across the globe (Pappas, 2013). Other scholars; 

O’keeffe and Clake-pearson (2011), in their study also revealed that social media benefits 

students by connecting them to one another on assignments and class projects. It is further 

buttressed in the study of Arquero and Esteban, (2013) and Selwyn, (2007) whose 

conclusions were that social media undoubtedly generate new opportunities to engage 

students in higher education as they are remarkably effective at connecting people and 

facilitating the exchange of information. It is clear and indisputable from these studies that 

social media usage in the educational sector cannot be underestimated since its introduction.  

Negative effects of social media on students’ academic life  

Davies and Cranston (2008), enumerated some of the risks associated with social media 

which included criminal activities such as identity theft and fake contacts which is prevalent 

today, sexual abuse or harassment and unsuitable advertising. On the same subject O’keeffe 

and Clakepearson (2011), also mentioned cyberbullying, online harassment, sexting, face 

book depression, and privacy concerns as some of the challenges associated with social 

networking. Cyberbullying: cyberbullying is a category of bullying that occurs in the digital 

realm or medium of electronic text. ‘‘It is any behavior performed through electronic or 

digital media by 9 individuals or groups that repeatedly communicates hostile or aggressive 

messages intended to inflict harm or discomfort on others’’ (Tokunaga, 2010). Cyberbullying 

is one the serious threat in the social media environment and has called for a number of 

studies to determine its causes. The causes of cyberbullying according to Calvete, Orue, 

Estevez, Villardon and Padilla (2010), was significantly related with the use of proactive 

aggression, justification of violence, exposure to violence and less perceived social support of 

friends. Privacy concerns: this is another concern that everyone involved in social 

networking is faced with. The rate at which people post or share fake information calls for 

alarm and it is difficult to ascertain that, what people say and post are truly who they are. 

Individuals’ private information are publicly displayed on some of these social networks and 

malicious people take advantage and perpetrate all kinds of harassment. It is also argued that 

the privacy options offered by most social networking sites (SNSs) do not provide users with 

the flexibility needed to handle conflicts with individuals who have different conceptions of 

privacy (Preibusch, Hoser, Gurses and Berendt, 2007). Aside these effects, other studies 
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conducted by scholars have also proved that social media can be detrimental to students’ 

academic life if caution is not taken in its usage. For instance the study conducted by Obi, 

Bulus, Adamu and Sala’at (2012), titled “The need for safety consciousness among Youths 

on social Networking Sites” concluded that social media affects students use of English. They 

use short-handwriting when chatting with friends and unconsciously get used to it thereby 

replicating same errors during examinations. Even though one may argue that these are minor 

challenges, it is important to acknowledge the increasing rate at which these errors are 

replicated in the education sector and if care is not taken future generation may see it as a 

norm. Indeed a number of studies including but not limited to the 10 study of Kuppuswamy 

and Shankar (2010), Osharive (2015), Maya (2015), among others have revealed 

unequivocally that social media can be problematic to students’ academic life if caution not 

taken in its usage. 

 

Social network sites (SNS) have become an interesting part of student life as a result of their 

features and medium of usage. Students engage each other, friends and peers on various 

issues and topics as well as share interesting things about their lives and their 

surroundings.Just as it is done in parking lots and shopping centers, young people gather in 

network public spaces for a number of reasons and these include negotiate identity, gossip, 

support one another, jockey for status, collaborate, share information and jokes. A number of 

studies conducted by researchers in the area of social networks discovered many uses of 

social networks by students and young people. Lenhart and Madden (2007) found out that 

majority of youngsters used social networks for the creation and maintenance of friendships. 

Madge et al (2009), concluded that most students used social networks such as Facebook 

primarily for social purposes although their interaction with their peers was on academic 

matters. However, they were not keen on using social networks for formal teaching and-

learning related discussions or for interacting with their instructors. A study conducted by 

Yu, et al (2010) revealed that “online social networking helped strengthen social relationships 

among students, heighten their self -esteem and boost their learning performance.” 

REVIEW OF LITERATURE: 

Subrahmanyam et.al (2008) conducted an investigation on the use of social networking 

sites by the adults and noted that social networking sites like MySpace and Facebook were 

popular online communication forms among adolescents and emerging adults. The study 

revealed that participants often used the Internet, especially social networking sites, to 

connect and reconnect with friends and family members. The scholars noted that there was 
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overlap between participants' online and offline networks. The scholars suggested that 

emerging adults should use different online contexts to strengthen different aspects of their 

offline connections. 

Griffith and Liyanage (2008) evaluated the use of social networking sites in educational 

institutions and opined that the sites had become accessible via the Internet in the light of 

usability for teaching and learning. The study revealed that the credibility and reliability of 

the social media were not evaluated by the stakeholders of education. The scholars suggested 

that social media should be used carefully and responsibly in order to prevent cyber crimes 

by the young generation.  

Lockyer 

Flannery (2010) examined the use of social media by youth and reported that about 93% of 

teenagers were active users of the Internet. The study revealed that about 70% of the users 

had used the Internet resources daily. The scholar noted that text messaging had increased 

most dramatically, along with media multi‐tasking. The scholar suggested that youth should 

be educated about the positive and negative effects of social media.  

Choi (2010) explored the influence of social media on youth and opined that social media 

had caused aggression, egoism, inflated self-assurance, and skewed perceptions among the 

youth. The study revealed that a transitioning from personal use to educational use would 

unlock many wonderful prospects for contemporary  

youth. The scholar suggested that social media should be used as an effective instrument of 

social change and development in modern times.  

Ahn (2011) evaluated the effect of social media on adolescents’ social and academic 

development and observed that youth spent a considerable portion of their daily life 

interacting through social media. The study revealed that social media had affected the social 

capital, privacy, youth safety, psychological well-being, and educational achievement. The 

scholar dealt with high-profile concerns and controversies that surround youth participation 

in these online communities, and offer ripe areas for future research.  

Sachdev (2011) investigated the impact of social networking sites on the youth of India and 

found that social networking sites were useful to the users in many ways. The study revealed 

that social networking sites were also useful to Indian society. The scholar suggested that 

social media should be managed on the basis of ethical considerations and responsibilities.  

Chen and Vromen (2012) studied the influence of social media on youth and reported that 

social media had motivated the youth for active political mobilization and participation. The 

study revealed that social media were highly influential media of political communication 

and participation in modern times. The scholars suggested that social media should be used as 

means of political education, organization and empowerment of the people.  

 

Rithika and Selvaraj (2013) conducted an investigation on the impact of social media on the 

academic performance of students in India and observed that social networking sites like 

Facebook, Twitter, Orkut, etc had diverted students from their studies. The study revealed 

that students spent more time on social media use than on academic activities. The scholars 

suggested that students should be guided adequately about their social media habits and use 

patterns.  
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Washburn et. al. (2013) carried out a study on the role of social media as instruments of 

archival research and noted that researchers were able to effectively gauge the credibility and 

expertise of the source. The study revealed that e-mail played an important role in facilitating 

the collection of data from various sources. The scholars explored how archivists and 

librarians might provide information on topical relations across collections.  

Omekwu et.al (2014) examined the use of social networking sites among the undergraduate 

students of university of Nigeria and pointed out that mostly all the student had used the 

social networking sites in interaction with friends, connecting to their class mates for online 

study and for discussing serious national issues and watching movies. The study revealed that 

students had gained certain benefits from using social networking sites. The scholars 

suggested that university authorities should organize seminars to enlighten students on the 

not-so good aspects of social networking sites in modern times. 

RESEARCH METHODOLOGY 

 OBJECTIVES OF THE STUDY: 

 To analyse the implications of time spend on social media on academic 

performance by youngsters 

 To investigating the impact and relationship between social media and 

performance of the student. 

 To analyze the satisfaction level on social media on academic performance. 

SCOPE OF THE STUDY:This study aims at understanding the implications of time spent 

on social media on academic performance by youngsters in Coimbatore city. The study has 

its scope to help the society to find the implications of how youngsters are using social media 

in today’s scenario. 

LIMITATIONS OF THE STUDY: 

1. The study was limited to the areas in Coimbatore City only. 

2. The study has been conducted for a period of one month. 

3. Sampling size was 100 respondents. There may be some changes if the sampling size 

and the number of districts are increased. 

4. The respondents may give biased information, which may affect the reliability of the 

results. 

 RESEARCH METHODOLOGY:     This chapter explains the whole research study with 

the research design.It is followed by the method used for data collection.It focuses on the 

sampling design and operational definitions of constructs.Besides,it emphasized on the 

measurement scales and methods of data analysis that has been used to answer the hypothesis 

and the problem statement that were developed in the previous chapter. 

 

RESEARCH DESIGN  :Research design was basically a plan for a study  that  provide the 

specifications of procedures to be followed by the researchers in order to accomplish their 

research or test the hypothesis formulated for their studies.This study has adopted the 

quantitative  research and seeks to quantify the data and conclude the evidence to identify the 

factors that influencing the attitudes of the customer. 
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  Quantitative research is a logical and data base approach which providing a measure of what 

people think from a statistical and numerical point of view. Quantitative research can gather a 

large amount of data that can be easily organized and manipulated into reports for analysis. 

Descriptive research design has been adopted in this study as it was the most suitable 

research design to be used. Descriptive research describes something which could be a 

phenomenon , a current situation or characteristics of a group of organization, people etc. 

    The objective of this descriptive research is to describe the things such as market 

potential,acceptance of new business concepts or the demographics and attitudes of 

customers.The reason to use descriptive research design it is best describes the characters of 

the specific relevant groups such as customers and the market areas. 

 This research is a Descriptive study 

SAMPLE UNIT                    : People who are above 18 ages. 

SAMPLE REGION              : Coimbatore City 

SAMPLE PROCEDURE     : Convenience Sampling- Non Probability Sampling    

SAMPLE SIZE:    Sample size is the total number of respondent or targets to be 

studied in this research. In this research ,120 sets of questionnaire were distributed to 

the peoples of residential and industrial peoples. Therefore, the sample size of 100 

respondents was used and was considered medium             

 

DATA COLLECTION METHOD: 

PRIMARY DATA: 

   Primary data are more accurate and relevant than secondary data because it is more 

reliable,simple and the used of fixed response questions that can be reduced the variability in 

the result that might cause by varies anong the interviewers. Primary data is closely related to 

and has implication for the methods and techniques such as interviewing, observation and 

survey questionnaire etc. 

    In this research study, survey questionnaire is the most suitable method to be used to 

collect primary data that are relevant to motivation against employee turnover. Researcher 

used online survey questionnaire and hand-in-hand survey questionnaire.The underlying 

reason of using online survey questionnaire to collect primary data is to take advantage of the 

increased used on internet in various segment of customers. Online survey questionnaire is 

relatively quick in collecting data as compare to other approaches such as interview and 

observation. This method is being used as it helps the survey to be completed in a easy and 

cost efficient way. Moreover, the data  obtained is original as it was obtained directly from 

the target samples.The samples questionnaires were chosen in collecting primary data. The 

questionnaires were distributed to respondents through face to face. This method of 

distribution is an effective way to collect data from a large sample of working people within a 

short period of time. 

Primary data are those data that are collected fresh for the first time and which seem to be 

original in character. Primary data was collected through questionnaires distributed to the 

respondents of Coimbatore City. 
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SECONDARY DATA:   Secondary data is data that are gathered and recorded by someone 

else prior to (and for the purposes other than)the current project.Secondary data usually are 

historical and already assembled. The primary advantage of secondary data is their 

availability.This type of data required very little time to obtain , easy to find and less 

expensive than acquiring primary data. Secondary data were collected from external sources. 

External sources are internet, magazines, textbooks and through websites.  

 

STATISTICAL TOOL: 

1. Chi square test 

 2.One way ANOVA 

3. Ttest 

4. Mann Whitney’s test or Utest 

5. Paired comparison 

 

HYPOTHESIS TO BE TESTED: 

1. To find if there is significant relationship between age and their primary cause for 

spending time in social media. 

2. To find if there is no significant association between gender and their primary cause 

for youngsters spending time in social media.  

3. To find if there is significant difference between income class and their factors 

induce social media. 

 

.1 Chi-Square Test: 

H1: There is significant association between Gender and  satisfaction by the usage of social 

media sites. 

 

Chi-Square Tests 

 

Value df 

Asymp. Sig. 

(2-sided) 

Exact Sig. (2-

sided) 

Exact Sig. (1-

sided) 

Pearson Chi-Square .218a 1 .640   

Continuity 

Correctionb 
.002 1 .969 

  

Likelihood Ratio .225 1 .635   

Fisher's Exact Test    1.000 .496 

N of Valid Casesb 44     

a. 2 cells (50.0%) have expected count less than 5. The minimum expected count is 

2.55. 

b. Computed only for a 2x2 table    
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The table indicates that the corresponding p – value is not significant and so there is not 

significant difference between gender and satisfaction the  respondents using social media 

sites. Therefore  gender is not a influencing variable towards satisfaction using social media 

sites  

 

.2.One way ANOVA: In order to ascertain the relationship between the gender of 

students and the increase of grades when using smart tools and techniques, the data is 

tested using ANOVA. The agreeability towards utilizing the technology that supports to 

increase the grades have been measured by analyzing the responses from students varying 

from sixth to ninth standard in school  

  

STEP 1: H2: There has been no significant difference between the smart techniques 

supporting to increase grades and the gender of students in the school.   

 

ANOVA 

AGE      

 
Sum of 

Squares df Mean Square F Sig. 

Between 

Groups 
1.710 2 .855 8.393 .001 

Within Groups 4.177 41 .102   

Total 5.886 43    

 

The table indicates that the corresponding p – value is  significant and so there is  significant 

difference between the smart techniques supporting to increase grades and the  gender  of the  

respondents using social media sites. Therefore  gender is  a influencing variable towards 

increasing grades supporting the smart techniques.  

 

3.  PAIRED SAMPLE T – TEST :Paired Sample T- test is used to test the relationship 

between classes varying from sixth to ninth standard and enhancement of problem solving 

and critical thinking skills through smart techniques  

  

H3: There is significant relationship between age and satisfaction towards using social media 

sites. 

 

Paired Samples Statistics 

  

Mean N 

Std. 

Deviation 

Std. Error 

Mean 

Pair 1 AGE 1.1591 44 .36999 .05578 

SAT 2.1136 44 .53769 .08106 
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Paired Samples Correlations 

  N Correlation Sig. 

Pair 1 AGE & 

EDQ 
44 -.210 .171 

 

 

Paired Samples Test 

  

Paired Differences 

t df 

Sig. (2-

tailed) 

  

Mean 

Std. 

Deviation 

Std. Error 

Mean 

95% Confidence 

Interval of the 

Difference 

   Lower Upper 

Pair 1 AGE - 

SATISF

ACTION 

-.95455 .71380 .10761 -1.17156 -.73753 -8.870 43 .000 

 

 

INTERPRETATION :The table indicates that the corresponding p – value is significant 

and so there is significant difference between age and satisfaction towards using social media 

sites.  Thus the null hypothesis has been rejected with respect to this factor. 

 

4.13  MANN WHITNEY TEST OR U-TEST: Mann Whitney Test or U Test is used to test 

the relationship between  Educational Qualification of respondents and their satisfaction 

using social media, 

H4: There is significant relationship between  Educational Qualification and their satisfaction 

towards using social media. 

Mann-Whitney Test 

Ranks 

GEN

DER AGE EDQ N Mean Rank Sum of Ranks 

     1 BELOW 25 

YEARS 

AGE HSC 1 10.00 10.00 

UNDERGRADUA

TE 
18 10.00 180.00 

Total 19   

26-35 YEARS AGE HSC 2 2.50 5.00 
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UNDERGRADUA

TE 
2 2.50 5.00 

Total 4   

     2 BELOW 25 

YEARS 

AGE HSC 0a .00 .00 

UNDERGRADUA

TE 
11 6.00 66.00 

Total 11   

a. Mann-Whitney Test cannot be performed on empty groups.   

 

 

 

INTERPRETATION : With Mann Whitney Test or U Test, it can be found that at this level 

of significance, there is significant relationship between  Educational qualification of 

respondents and their satisfaction using social media. Thus the null hypothesis has been 

rejected. 

 

5.1 Findings 

 Gender is not a influencing variable towards satisfaction using social media sites. 

 Gender is  a influencing variable towards increasing grades supporting the smart 

techniques.  

 There is significant difference between age and satisfaction towards using social 

media sites. 

 There is significant relationship between  Educational qualification of respondents 

and their satisfaction using social media 

  

Suggestion: Social media has become an integral part of the algorithm that decide particular 

website is placed in the search rankings. The higher ranking is the more visible to the 

consumer the facebook, LinkedIn, Google+, Instagram and whatsapp opportunity to improve 

the service. Social networks are a new dimension of reality that has become a part of the 

business world. Social media marketing on the internet is in extraordinary approach to get 

before groups of prospects who are talking about subjects identified their  products. New 

social media networks  Instagram, Google+,  Twitter and  Facebook  make it simple. Though 

the majority of respondents are like to it should be flexible to allow it adapt to new 

development  and determine the work. A dedicated social media coordinator is recommended 

to monitor the impact of any changes implement. At the very last a professional agency 

experienced in social media marketing should be consulted from the earliest planning stages. 

The promotional offers during season on should be displayed on social media on regular 

basis, so that large number of customer is captured. Majority of respondents are not interested 

in online marketing of shopping at any website. 
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CONCLUSION:.  

The majority of current college students have had access to the Internet and computers for a 

large percentage of their lives. These digital natives see these technologies as a logical 

extension of traditional communication methods, and perceive social networking sites as 

often a much quicker and more convenient way to interact. That they are aware of the danger 

and risk involved in these sites is a positive indicator that Indian youth are not only techno-

savvy and socially active through social networking sites but they also possess social 

consciousness. 
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